
Contents

Regular Articles

Public intimacy in social media: The mass audience as a third party	 595
Danny Kaplan 

From scheduling to trans-programming	 613
Hanne Bruun

Defusing moral panic: Legitimizing binge-watching as manageable, high-quality, 	 629 
middle-class hedonism
Kobe De Keere, Estrelle Thunnissen and Giselinde Kuipers

Mind the (cultural) gap: International news channels and the challenge of attracting 	 648 
Latin American audiences
Pablo Sebastian Morales 

Writing between the ‘red lines’: Morocco’s digital media landscape	 664
Abdelfettah Benchenna and Dominique Marchetti

Public service media in the age of SVoDs: A comparative study of PSM strategic 	 682 
responses in Flanders, Italy and the UK
Alessandro D’Arma, Tim Raats and Jeanette Steemers

Media scarcity in an age of information abundance: the case of MK veterans	 701
Greg Elmer

Economic Life: global capital, financial journalism, and independent media	 716
Annemarie Iddins

“Why attacking the Bureau of Industry and Commerce?”: news value flow to news 	 733 
comments on Chinese social media
Juan He

Special Issue: Beyond the Desirable: Media Modernity in India

Media against communication: media/violence and conditionalities of Muslim silencing 	 750 
in Northern India
Britta Ohm

Dismembering media diversity: A tryst with two press commissions	 764
Vibodh Parthasarathi

The libidinal economy of vernacularisation: modernity, sexuality and Bhojpuri media	 776
Akshaya Kumar

Volume 43  Number 4  May 2021




